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I don't think we need any more breakthrough innovations...
It's the breakthrough interactions we need” 
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RISE Principle

The RISE values – are a part of every individual and organisation to some degree, indicative 

of a society's ecosystem.

The RISE values are also in a state of constant evolution. They undergo a shift based on 

experience and knowledge and at some point, they may be in sync with the eco-system in 

which one operates as well as shared with other stake holders.

When this happens, it creates a framework for collaboration and the conceptualisation of 

market-based solutions for the greater good and viable development.

are drivers of positive action 
RISE Values 
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The concept of sustainable development, economic inclusion and parity in self-
determination have dominated the policy rolled out for a critical yet neglected 
section of people in India – the indigenous tribes! 

RISE Summit is an exchange board which extends a fusion point of ideas and thoughts 
from common to uncommon segments of thought leaders and enablers alike.  The 
optimism in the atmosphere at a congregation such as this lies in the ability to 
transform some of our ideas into action. I sincerely hope that the debate and 
discussion at the Tribal Welfare round table and others will precipitate into 
perspectives that can guide development planning, decision making and 
implementation of initiatives for development.

At Kalinga Institute of Social Sciences, we believe that the indigenous people and 
holistic development have always taken center-stage in most political discourse – 
albeit with very little progress on the ground. Even after 70 years of independence, 
their integration into mainstream society remains but theory. There is an urgent need 
for a meticulously designed policy implementation mechanism where the state 
machinery, think-tank and intelligentsia act as enablers leaving the execution to a 
larger, participatory, site-specific effort by locals.

Platforms such as the RISE Summit, encourage the engagement of key stakeholders, 
among them institutes such as KISS, to espouse a framework for “sustainable 
development”. Business and social strata can act as partners and expect mutual 
respect and positive influence to achieve a common existential eco-system.

We wish Idobro and all at the RISE Summit 2016 the very best in their endeavours!

Foreword

Dr. Achyuta Samanta
Founder Kalinga Institute of Social Sciences & KIIT University
(An initiative for social transformation through holistic education 
and a home for 25000 tribal (indigenous) children)
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RISE Framework for Enterprises
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RISE Framework

The RISE Framework allows 
individuals and organisations 
to design and plan for 
positive action.  It 
systematically seeks answers 
to the basic building blocks of 
Why? What? Where and 
How? The RISE values and 
Principle simultaneously 
provide the compass for 
partnerships that may help 
scale the final initiative based 
on the RISE Framework.

Beyond an 
Unconference, the RISE 
Summit has been 
conceptualised as an 
initiative with outcomes 
and alliances. It is also a 
platform to catalyse 
multi-stakeholder 
thought leadership for 
action based on the RISE 
values, principles and 
framework.

To apply the RISE Framework and implement diversity, inclusion and sustainablity initiatives 
in line with your organisation's mandate and priorities, email rupali.avnash@idobro.com
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Each year, as we prepare for the RISE Summit, we are invariably 
asked questions that have become a FAQ list. The intensity of the 
response to our answers propels me to test our premise some 
more …. 

FAQ 1: What is the theme?  … Well there is none. Our 1st objective is Cross-sectoral 
dialogue, so more diverse the subjects, the better. This year, the Chat-tables are on the 
Sustainable Development Goals, which provide a wide canvas to participants' not just to 
network, but bridge silos and find a common denominator for learning and sharing.

FAQ 2: What are the fees? None … Why do we not charge? The 2nd objective is Capacity 
Building.  We try to reach those who are keen to grow in knowledge and skills, and so offer 
open workshops and clinics. These are not solutions but a means to finding solutions. This 
invariably leads to the next question!

FAQ3: Who sponsors the RISE Summit? No one …. (really!). We have adopted a project 
approach long before it was mandated by the Company's Act. We work with our associates so 
that their involvement at RISE feeds into their long term plans.  All activities are interactive 
formats, from roundtables to tours with no panels or presentations across the summit.  We aspire to 
build on our results year on year leading to outcomes and potential alliances. Collaboration,  
the final objective of RISE, is evident in its very existence. Our efforts to catalyse the space are 
largely due to our Partners, Experts and above all our Core Committee and the Idobro team. 
Everyone contributes as per their strengths. I would like to take this opportunity to 
acknowledge the critical role they play and truly thank them for making the RISE Summit 
possible.

The goals we set are not easy to achieve … we have made mistakes and failed attempts. 
Whether we continue with this model or not, I believe the thread that binds the Summit is the 
RISE values (Responsible, Inclusive, Sustainable and Eco-friendly). It is precisely because we 
share these values (ethics), that we create shared-value (a win-win proposition).   

The RISE Principle proposes that the RISE values when in sync with the eco-system, become drivers of 
positive change. 
We hope you will join us to discover more on this theory (new FAQs!) and the RISE framework 
for action for a better world and a greener planet.

Welcome to RISE Summit 2016! 

Preface

Karon Shaiva
Chief Impact Officer and MD
Idobro Impact Solutions



Core Committee 
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*Subject	to	change
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DAY I- Wednesday, 21 st September 2016, Mumbai 
 

8:30am to 9:00am 

Registra�on 
 

9:00am to 10:15am 

Inaugura�on & Release of RISE Values  
 

10:15am to 11:00am 

FIKA – Swedish Tea  Break 
 

11:00am to 1:30pm 

Roundtable 1 – Responsible Consump�on & Behaviour Change Communica�on for 
Malnutri�on (Hosted by Glenmark Founda�on)  

Roundtable 2 – Responsible Procurement, Supply Chain & Impact Shopping 
Workshop 1  – Demonstra�on of CSR Project Management Technology Solu�ons  

Workshop 2  – Legal Health Checkup for NGOs 

Chat Table (SDG 13-16) 
13. Climate Ac�on 

14. Life Below Water  

15. Life on Land 

16. Peace, Jus�ce and Strong Ins�tu�ons  
 

1:30pm to 2:30pm 

Networking Break 
 

2:30pm to 5:00pm 

Roundtable 3 – Inclusive Policies - Tribal Welfare, Educa�on & Skill Development  

Roundtable 4 – Inclusive Capital – Accelera�ng Women-Focused Enterprises  
Workshop 3  - Monitoring & Evalua�on & Launch of Maharashtra Chapter of ECOI 

Workshop 4  – Technology & Media for Social Impact 

Chat Table (SDG 9-12) 
9. Industry, Innova�on and Infrastructure  

10. Reduced Inequali�es 

11. Sustainable Ci�es and Communi�es  

12. Responsible Consump�on & Produc�on  
 

5:30pm to 6:30pm 

Media Tour  – St. Paul’s Ins�tute of Communica�on Educa�on &  Media Complex  
 

All Day 

Media Room - Documentaries, Films, Technology and more  

Stalls - Women & Green Entrepreneurs, SHGs, NGOs  

 

Agenda



Agenda

DAY II - Thursday, 22nd September 2016, Mumbai  
 

9:00am to 9:30am 
Registration 

 

9:30am to 10:30am 
Media Tour  – St. Paul’s Institute of Communication Education &  Media Complex  

 

10:30am to 1:00pm 
Round table 5 – Sustainable Partnerships in Water Resources and Management  

 (Hosted by Ambuja Cement Foundation)  
Roundtable 6 – Sustainable Capacity – Sports for Development  

Workshop 5  –  Social Innovation and Entrepreneurship  
Workshop 6  –  Sexual Harassment @ Workplace  

Chat Table (SDG 5 -8) 
5. Gender Equality  

6. Clean Water and Sanitation  
7. Affordable and Clean Energy  

8. Decent Work and Economic Growth  
 

1:00am to 2:00pm 
Networking Break 

 

2:00pm to 4:30pm 
Round table 7 – Swedish Institute Alumni Conclave  

(Hosted by Swedish Institute – By Invitation only) 
Round table 8 – Eco-friendly Practices on Waste Management Sanitation & Hygiene  

Workshop 7  – Fundraising for NGOs 
Workshop 8  -  Financial Health Checkup for Individuals 

Chat Table (SDG 1 -4) 
1. No Poverty  

2. Zero Hunger  
3. Good Health and Well -being  

4. Quality Education  
 

All Day 
Media Room - Documentaries, Films, Technology and more  

Stalls - Women & Green Entrepreneurs, SHGs, NGOs  
 

4:30pm to 5:30pm 
Expert Sharing & Way Forward  

 

5:30pm to 6:30pm 
FIKA – Swedish High Tea & Networking  

 

All sessions marked in Green are parallel activities  
Chat table session will start and end together with a breakout as per the 4 

SDG  
DAY I & II VENUE : St. Pauls Media Complex, 24th Road, Bandra (W), 

Mumbai – 400050, INDIA  
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Agenda

DAY III - Thursday,23rd September 2016, Pune  

 

6am to 10 pm  

Swedish Institute Alumni tour to Thermax & Sandvik, Pune  

 

4pm to 6 pm 

Networking Session for Swedish companies and CSR Practitioners   

(Private Event- by invitation only) 

 

DAY IV - Saturday, 24th September 2016, Mumbai  
 

Tribal Village lunch and walk about tour, Aarey Milk Colony, Mumbai  

(Paid Event - Open to all participants and their referrals - Subject to 
Availability) 
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Responsible Consumption - 
Behaviour Change Communication for Malnutrition

Round Table 1: 11:00 am to 1:30 pm, 21st September

Glenmark Foundation seeks to understand the complex nature of the problem of malnutrition 
and bring into focus the importance of a multi-stakeholder approach to finding solutions and 
effective responses through Behaviour Change Communication. We plan to work with and 
develop students and academic institutions as a resource base for NGOs and the development 
sector in general. The aim would be to bring into effect partnerships where students and 
researchers can work with NGOs and find gaps in the sector. They will be encouraged to utilise 
their mental and functional skills to contribute and arrive at collaborative and innovative 
solutions that promote healthier nutritional practices for the low-income groups of our society. 
Winning teams will be selected for cash prizes through the competitive process of 
Communication Catalyst 2017.

Attendees: NGOs (children, health, women, education), College Professors, Students, Government, 
Corporate CSR
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Responsible Procurement- 
Supply Chain & Impact Shopping

Round Table 2: 11:00 am to 1:30 pm, 21st September
11

There is a need to explore the corporate supply chain with the goal of diversification in their 
supplier base. The focal point would be on encouraging responsible procurement through 
expanding sources for corporate requirements as well as impact shopping for individuals 
(employees) such that they enhance support for various women entrepreneurs in particular and 
livelihood enterprises in general. The discussion would also help identify the challenges and 
capabilities of the procurement process on one hand and the production and delivery 
mechanisms on the other. 

Attendees: HR & Purchase managers, MSME Dept, SHG Members, NGOs (Livelihood), Women 
enterprises, Banks and Donors



Inclusive Policies - 
Tribal Welfare, Education & Skill Development

Round Table 3: 2:30 pm to 5:00 pm, 21st September

Tribal youths' right to determine their own future - ‘strengthening supportive action': Capacity building 
and youth leadership
An urgent need is to build Tribal Youth leadership so that they in turn can bring the change they 
desire in their communities. The discourse would in effect cover knowledge based training on 
constitutional rights, affirmative action under various government policies and recently 
amended Acts of parliament, activating local governance structures, soft skills training in 
community mobilization, collective decision-making, conflict resolution. It is also a means to 
map participants that have the resources and funding to actually support individual elements of 
such programmes as well as create awareness around these issues in mainstream media and 
social consciousness.

Attendees: Tribal Groups, Corporates HR & CSR, NGOs (livelihood, education, rights), Government, 
Academia, Researchers and Journalists
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Inclusive Capital – 
Accelerating Women-Focused Enterprises 

Round Table 4: 2:30 pm to 5:00 pm, 21st September
13

Financial inclusion is key to any sustainable and equitable move forward for economic 
development. This involves finding ways of delivering financial services and access to capital at 
affordable costs to all sections of the society. However gender lens investing has been a 
minuscule portion of the growing capitalization of the MSME sector. The roundtable will be a 
dialogue for working capital and impact investment that can effectively contribute to furthering 
the growth of Women-focused enterprises. Women-focused enterprises include enterprises 
that have products or services for women, have a pre-dominantly women workforce and of 
course could be women-owned.

Attendees: Women Entrepreneurs, Investors, Financial Investors, Donors, MFI, Banks, CSR, 
Government



Sustainable Partnerships - 
 Water Resources and Management

Round Table 5: 10:30 am to 1:00 pm, 22nd September
14

Ambuja Cement Foundation, understands the complex function of water management and has a 
special focus on participatory water resource management. It has mobilised partnerships for 
sustainable water management and outreach to also include vulnerable groups in rural areas.   
ACF believes that the complex problem of water can only be solved /addressed through 
collective efforts and partnerships.  ACF would like to engage with like-minded organizations 
and explore means and ways to join hands and together reach the unreached in the rural areas 
of India. The conversation seeks to underline the importance of partnerships between the 
corporate and development sector for taking forward the goals of effective community 
development. 

Attendees:  Corporate CSR and Sustainability,  Government,  Donors,  NGOs,  Researchers,  
Academia



Sustainable Capacity – 
Sports for Development 

Round Table 6: 10:30 am to 1:00 pm, 22nd September

Sport has the power to change the world.
It has the power to unite in a way that little else does.
It speaks to youth in a language they can understand.
Sport can create hope where once there was only despair.
It is more powerful than governments in breaking down racial barriers.
It laughs in the face of all types of discrimination.
- Nelson Mandela 

In the face of the new found enthusiasm for sports, capacity building is a buzzword in the 
development and corporate sector alike. However finding ways to make such process itself 
sustainable are in need of further exploration. This exchange will look at various ways of 
developing infrastructure, mentoring processes, resource requirements, international exposure 
and networking etc. that are able to make Sports for development a sustainable activity.

Attendees: Corporate CSR and HR, Government, Donors, Training Institutes, Sports Associations, NGOs, 
Researchers, Academia

15



Eco-Friendly Communities -  
Swedish Institute Alumni Conclave 

Round Table 7: 2:00 pm to 4:30 pm, 22nd September

16

The Swedish Institute acts as a coherent representative of Sweden and of Swedish skills, values 
and experience in the world. The overarching goal is to create mutual relationships with other 
countries around the world. The Social and Sustainability Immersion Program organised in 
partnership with Idobro, is a forum to explore synergies among Swedish Institute Alumni and 
Swedish companies in India. The aim of the round table is to share experiences and explore 
collaboration in projects that focus on issues such as diversity, inclusion and sustainability. 

Attendees: Swedish Institute Alumni, Swedish Embassy / Business Sweden and Swedish Company 
representatives



Eco-friendly Practices - 
Waste Management Sanitation & Hygiene

Round Table 8: 2:00 pm to 4:30 pm, 22nd September
17

Environmentally sustainable development is a critical need of the hour and green initiatives have 
to be encouraged and promoted more especially in areas that are vulnerable to climate change. 
This can be possible only if it becomes a matter of everyday policy and practice. Finding, 
encouraging and adopting eco-friendly practices and propagating them through alliances 
between communities, corporate houses and government departments is important for the 
success of such initiatives. This session will begin dialogue on how to adopt practices in work, 
recreation and personal spaces, including households, by individuals and organizations around 
Waste management, sanitation and hygiene. 

Attendees:  ALMs, Corporate CSR and EHS, Government, Donors, NGOs, Researchers, Environmental 
groups, Academia.



 

 
Special Activities @ RISE Summit 2016 

Stalls and Display Area  
 

At RISE 2016, we bring to you an exciting display and sale of products made by our 
NGOs, Women and Green Entrepreneurs, and SHGs. You will find a good variety of 
gift items, kurtis, jewellery, bags, home decor, eco -friendly items  and more – 
something to suit your taste and budget.  

Do come and shop to your heart’s content – you will have the  double pleasure of 
finding something that you will love, and   supporting and empowering women and 
NGOs. 

Food Stalls will also be available – delicious and convenient too! 

You can also register for the Cherie Blair Mentoring Women in Business 
Program as well as become a member of the Maharashtra Chapter of the 
Evaluation Community of India. For those from outside Maharashtra you can 
register with the National Chapter.  

 
WWH Tribal Village Lunch & Walkabout Tour  

DAY I V - Saturday, 2 4th September 2016 (10:00 AM to 2:00 PM) 
 
This RISE Summit, Idobro in partnership with WWH Charitable  Foundation, brings 
to you a memorable sit –down Lunch experience with Tribals. A Tribal Women 
Empowerment Program in the jungles of Aarey Milk Colony Goregaon, Mumbai, the  
tour gives you an opportunity to visit a Mini Flea Market: Consisting of locally grown 
fruits and veggies and handicraft items. You can  also buy Tribal traditional food -
 TRIBAL TADKA brand of  Mirchi Thetcha, Bombil chutney, Lasanachi Chatani made 
by Trib al women. Take Farm tour with guided Village walk, View On-site live cooking 
of the Tribal meal  and even take a Meditation & Energy Healing workshop.   
 
It a chance for urban folks to relish a truly authentic tribal meal and absorb the native 
culture in a typical rural village in the heart of Mumbai.  
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Special Activities @ RISE Summit 2016 

 
Media Tour 

 
DAY I - Wednesday, 21 st September 2016, Mumbai 

5:30pm to 6:30pm 

 

DAY II - Thursday, 22nd September 2016, Mumbai 

9:30am to 10:30am 

 
 

St. Paul’s Institute of Communication Education  will provide short media tours, 

lasting for around half an hour. The visit will cover multi -facilities, such as the 

Television Studio with a Production Control Room, the Sound Studio with its state -

of-the-art recording facilities, the video -conferencing room as well as the Computer 
Lab with Page Design, Photoshop and editing functions.  

Each part of the tour will have guides, who will explain the working of that particular 

facility. If time permits, the participants can also visit the St. Paul’s Press in t he Media 
Complex, to learn how printing is carried out. 

 
 

All Day – DAY I & II 
 

Media Room 
 

The RISE Summit Media room on the 21st and 22nd of September 2016 will feature 

four films curated by the Asian Centre for Ente rtainment Education - the Third Eye. 

The films will subsequently entail an addresses followed by Q&A sessions between 

the audience and the filmmakers.  The showcases will be unified by the common 

thread of social conscientiousness. Considering that the audience for the films will 

primarily be members of the social sector, the central focus for the media room will 

be to engage the viewers to assess the intrinsic issues of the film from a novel 
perspective. 

There will also be an ongoing screening of films, documentaries and more curated by 

Population First (Laadli) . The aim is to provoke discourse, understanding and insight 
from the intersection of visual media and social issues. 
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To measure and multiply the socio-environomic impact of 
women, social and green issues through 

markets, capacities, alliances and solutions 

CSR Implementation and Technology
Monitoring & Evaluation - Impact Evaluation

Baseline Studies - Needs Assessment
Perception Analysis

NGO Ranking

Employee Engagement
Consumer Exhibitions & Roadshows

Conference and Awards
Workshop and Training Seminars

Special Events & Tours

Evaluation & Strategy 21

Events and Training

Advocacy  Engagement  Partnerships 

Access Markets . Build Capacities . Create Linkages . Deliver Solutions
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Chat Tables

About Global Compact Network India  

Global Compact Network India (GCNI), formed in November 2000, was registered in 2003 
as a non-profit society to function as the Indian Local Network of the UN Global Compact, 
New York. It is the first Local Network in the world to be established with full legal 
recognition. It also serves as a country level platform for businesses, civil society 
organisations, public and private sector and aids in aligning stakeholders' responsible 
practices towards the Ten Universally Accepted Principles of UNGC in the areas of Human 
Rights, Labour, Environment and Anti – corruption, broad UN goals including Sustainable 
Development Goals and other key sister initiatives of the United Nations and its systems.  



Workshop 1 – How Technology can transform CSR Project Management 

This workshop will demonstrate how to use technology to bring efficiency in CSR program 
management and meet stakeholder demands. CSR projects can span from a few months to years 
and it might take a decade for impact to be seen. Technology can help ease monitoring and 
evaluation of these projects and provide meaningful insights to improve future programmes. If 
correctly implemented it can help increase engagement and build impact.

Expert: Himanshu Chanda, Founder of ProjectHeena - a platform that helps corporates 
increase CSR engagement with various stakeholders

Workshop 2 – Legal Health Checkup

Is your organization legally compliant? No clarity but lots of confusion! With the non-profit, 
subject to various regulations and compliance, how does senior management keep well 
informed? This free-wheeling interaction, will help you analyse and navigate the legal maze while 
cutting through the clutter.
This interactive workshop aims to help you analyze, understand and provide clarity on the legal 
health status of your organisation around: governance, employment, intellectual property, privacy 
and data protection, commercial contracts and other related aspects of your organization.

Expert : Devyani Kacker - Legal Officer for the South Asia Region, TrustLaw

Workshops
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Workshop 3 – Monitoring & Evaluation & Launch of Maharashtra Chapter of the 
Evaluation Community in India    

Monitoring & Evaluation has become a key requirement of CSR projects as mandated by the 
Companies Act 2013.  The Evaluation Community of India (ECOI) seeks to promote knowledge 
sharing in the area of monitoring and evaluation to promote high quality, credible and useful 
evaluations which can improve effectiveness of development programs and policies. The 
Community will contribute to formal capacity building at various levels, advocating demand for 
and practice of evaluation, and developing competencies by synthesizing national and 
international practices and experiences. The Maharashtra Chapter of ECOI will be launched and 
memberships offered to practitioners in the region. 

Experts: Dr Rashmi Agrawal, ex-Director of the National Institute of Labour Economics 
Research and Development (NILERD) a part of NITI Aayog and Founder core group 
member of the Evaluation Community of India (ECOI). Karon Shaiva, member ECOI and 
convenor of the Maharashtra Chapter, ECOI, Chief Impact Officer &MD- Idobro Impact 

Solutions

Workshop 4 – Tech & Media for Social Impact

Technological and Social Media interventions are now a part and parcel of everyday living. There 
is not a single aspect of human life that is not under the ambit of such interventions. Achieving 
greater social impact through these mediums, however, requires a keen grasp of the various 
nuanced approaches and available tools at our disposal. This workshop will acquaint the 
participants with the various aspects of tech and media so that it may be harnessed effectively for 
innovation and social impact.

Workshops
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Workshop 5 – Social Innovation & Entrepreneurship

Social innovation is currently a fashionable term in India but there is little clarity on what it is or 
how you enable it. This interactive session explores social innovation in three ways: we review 
what social innovation is, and why it is it useful in the context of India; we look at tools that are 
useful for social innovation in the development and impact sector; and we finish by discussing the 
kind of support ecosystem that would be useful to further enable social innovation.

Expert : Dr. Lina Sonne, Researcher and Consultant, PhD in Economics of Innovation, 
from UNU-MERIT and Maastricht University, Netherlands

Workshop 6 – Sexual Harassment at  Workplace

Despite legislative interventions the matter of sexual harassment at the workplace has received 
very little attention in the developmental agenda. Often, the priority given to the matter is also 
pejorative rather than a constructive one. The aim is to build a constructive mechanism for 
creating gender just workspaces that do not discriminate or harm in anyway, while also 
recognizing the structural disadvantages faced by people from marginalized genders and sexual 
orientations.
Experts: Anju Pandey, Programme Specialist - Ending Violence Against Women, UN 
Women (Officer for India, Bhutan, Maldives and Sri Lanka) 
Amit Murugkar, Founder Director - Evolve Training & Development and Trustee - Atma 
Education Trust
Elsa Marie D'Silva, Founder Red Dot Foundation & Safecity

Workshops

25



Workshops
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Workshop 7 – Fundraising for NGOs

The Fundraising Workshop for NGOs will help participants learn how to achieve their 
fundraising goals through a number of methods including using technology, to find new donors 
and raise more funds. It will also provide tips and tools on how to improve your organisations 
messaging and showcase the impact you have created or intend to do so through new initiatives. 
It will teach you about campaigns and volunteers, supporters and influencers. So whether you are 
planning fundraising events, crowdfunding or proposal writing to fund projects, this workshop 
will help you with insights and more.

Expert:  Vikas Putran,  Vice-President - Corporate  Alliances and Operations - GiveIndia

Workshop 8 – Financial Health Checkup for Individuals

Most individuals rarely think or plan for their future let alone for emergencies. While we all 
appreciate the value of financial planning we do not actually get down to doing it for a number of 
reasons. Attend a Financial Wellness Camp brought to you by Plantrich that will help to evaluate 
your financial health, understand the importance of financial planning. It will also discuss the steps 
that should be followed while investing and explore different instruments that could be used for 
starting their investments. 

Expert:  Khyati Mashru,  Founder & Director Plantrich LLP



Glenmark Foundation in collaboration with Idobro Impact Solutions launches its annual 
Communication Catalyst Competition on Behaviour Change Campaigns at the RISE 
Summit. The competition is to understand the complex nature of the problem of 
malnutrition and bring into focus the importance of a multi-stakeholder approach to finding 
solutions and effective responses. Hence Idobro will be working with and developing 
students and academic institutions as a resource base for NGOs and the development 
sector in general. The aim would be to bring into effect partnerships where students and 
researchers can work with NGOs and find gaps in the sector. They will be encouraged to 
utilise their mental and functional skills to contribute and arrive at collaborative and 
innovative solutions that promote healthier nutritional practices for the low-income 
groups of our society.

A shortlist of initiatives will vie for the opportunity to present to the Board and Jury. 
Winners will be awarded Cash prizes. These along with other potential initiatives will also 
be showcased in the upcoming Glenmark Foundation's  Knowledge Hub. 
 
Students from any discipline will need to form teams and identify an NGO 
partner to enter the competition. Further details will be made available. 

Glenmark Foundation – At the forefront of Child health

Instituted around the theme of 'Healthier Children, 
Healthier World', Glenmark Foundation, the CSR arm of 
Glenmark Pharmaceuticals, is actively working towards 

improving child health 
and reducing 
Infant/Child Mortality. 
Almost half the 
number of early infant 
and child mortality incidents is caused by 
malnutrition.  A few years ago,  a detailed research in 
the field of child health was conducted.  The key 
findings of the research directed us to initiate Project 
'Kavach' which is our flagship CSR program.  The 
word 'Kavach' means a shield and symbolizes 
protection.

Through our various interventions launched along with our NGO partners, we aim at 
encouraging a positive health seeking behaviour among pregnant women and mothers with 
infants, and caregivers towards right nutrition including – good hygiene practices and 
ensuring complete immunization for children.  We have been able to positively impact over 
6,18,617 lives through our various child health initiatives over the years.

Communication Catalyst 2017

Our Vision
 

Healthy Children 
are a foundation of 
a Healthier World
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About Swedish Institute
The Swedish Institute is a public 
agency with a commitment to gain 
knowledge and understanding of 
different cultures, their people, and 
to promote Sweden and Swedish 
issues globally. SI seeks to establish 
cooperation and lasting relations 
with other countries through 
strategic communication and 
exchange in different fields.
www.eng.si.se 
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India is not a water poor country; however, due to growing human population, severe 
neglect and over-exploitation of this resource, water is becoming a scarce commodity. This 
calls for immediate attention by the stakeholders to make sustainable use of the available 
water resources to ensure better quality of lives. 

About  ACF: 
Ambuja Cement Foundation, the CSR arm of Ambuja Cements Ltd, was established in 1993 
as a not-for-profit organization (Section 8 of the Company Act 2013). ACF undertakes 
several projects and initiatives aimed at promoting social and economic development in 
communities mainly around manufacturing sites of ACL. With a footprint of over 13.7 lakh 
people ACF reaches 871 villages in 22 locations of 11 states. The focus areas include water 
resource management, livelihood promotion, education, health and women empowerment. 
                                                                               
ACF Sustainable Partnership Initiatives and their impact:
                                                                               
ACF understands the complex function of water management and has a special focus on 
participatory water resource management. It has mobilised partnerships for sustainable 
water management and outreach to also include vulnerable groups in rural areas.   
Each region faces a peculiar issue with respect to availability of water.  ACF has given priority 
to drinking water and taken up various interventions 
to increase availability of potable water through 
active participation of the communities in planning, 
implementation and post maintenance of assets 
created. In Gujarat, ACF has implemented water 
program in partnership with state government (54%), 
ACF (27%) and community (19%). Similarly water 
program implemented with state government in 
Rajasthan and watershed program with NABARD at 
Himachal Pradesh. About 193 villages were covered 
under water program which benefitted approximately 3.52 lakh populations.  The roof rain 
water harvesting structures (RRWHS) were promoted which ensured availability of 
drinking water for 6000 households. RRWHS also promoted in schools in Rajasthan for 
drinking water.  

ACF believes that the complex problem of water can only be solved /addressed 
through collective efforts and partnerships. We invite like-minded organisations to 
join hands with ACF and together reach the unreached in the rural areas of India. 
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Round Table Co-Host 

 ERIS
a shared world

Process Partners

Venue Partners
Technology Partners Travel Partners

RISE 2015
Responsible Impact Summit and Expo

10-11 September, 2015

MET Convention Centre
Bandra (West), Mumbai
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Responsible Impact Summit and Expo 

Connect...Communicate...Collaborate

Presents
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Every year, on World Environment Day (WED), Idobro calls upon all stakeholders-

corporate houses, private and public enterprises and citizens to revive and renew  

efforts towards a more greener planet.

Idobro celebrates WED each year on 5th June at  the scenic Carter Rd promenade 

by the sea-side in Bandra, Mumbai, or in corporate location. E-waste collection, 

onsite data destruction, solar lantern demonstration, tiger conservation efforts, 

green shopping are just some of the activities Idobro has taken up over the years to 

promote and further the cause of environment. We have conducted workshops, 

activities, and campaigns  pan India for the Corporates we work with, be it creating 

bird feeders using old pet bottles, starting a kitchen garden, Learning how to do 

bonsai, composting wet waste and many more.  Each year WED is based on a specific 

theme. 

World Environment Day

For designing and implementing of engagement for World Environment 

day please write to hema.ganachari@idobro.com 
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International Women’s Day (IWD), also called International Working 
Women’s Day, is celebrated on March 8 every year. In different regions the 
focus of the celebration ranges from general celebration of respect, 
appreciation and love towards women to a celebration for women’s 
economic, political and social achievements. Idobro works with corporates 
to co-celebrate International Women’s Day by organising a variety of fun 
and inspirational programs for the women employees in the organisation.

Given below are some pictures showing the involvement of the 
participants in some of the corporates, on the 8th of March, over the 
years.

For designing and implementing of engagement for International 
Women’s Day please write to hema.ganachari@idobro.com 

International Women’s Day



Ÿ Apparel and Accessories
Ÿ Corporate and Office Stationary
Ÿ Gifts Items
Ÿ Decoration
Ÿ Food Products
Ÿ Personal Care
Ÿ Green Products
Ÿ Jewellery
Ÿ Home Décor and Accessories
Ÿ Water Purification

Ÿ Employee Engagement Programs
Ÿ Recycling
Ÿ E-Waste Management
Ÿ Climaprinting
Ÿ Ecology Solutions
Ÿ Design and Communication
Ÿ Certification & Impact Assessment
Ÿ Eco- Tourism
Ÿ Catering
Ÿ Education and Training

This catalogue is not an exhaustive showcase of products and services from Idobro 
members. For more information and product details please log on www.idobro.com

For enquiries and order in India or for export please contact:
Hema Ganachari: (+91) 9820192316
Email id: hema.ganachari@idobro.com

Products Services

Idobro Member Products & Services
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Idobro Foot Prints 
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Key Initiatives

Ambuja Cement Foundation’s
Academic Social Bridge Conversations 

and Impact Assessment

Collateral Design for NABARD Communication and Event Management for 
Evaluation Conclave in Nepal

British Council 
Entrepreneurship and financial 

literacy workshop

Glenmark Employee  Volunteering

Glenmark Foundation’s 
NGO Evaluation and Ranking

Godrej Baseline Study and 

Perception Analysis Study
VVF Needs Assessment and
 School Sanitation Campaign
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RISE Infinity Foundation

 
 
 

RISE INFINITY FOUNDATION (RIF) was founded in 2014 
with the objective to help create a more Responsible, 
Inclusive, Sustai nable and Eco –friendly s ociety that will  meet 
the immediate needs of those who are challenged and 
underserved.  

Our Mission:  
To strengthen communities to support the vulnerable, the poor and the sick, while 
protecting their environment.  
 
Our Work:   
Since 2014, the foundation has undertaken a variety of small programs to benefit 
particularly women and the disabled. We partner with individuals and organisations 
to provide immediate solutions that meet urgent needs of an individual or 
community such as:

 

 

 
 
Give a little:  
Time – Volunteer or Intern with us to learn experientially and create impact 
simultaneously 
 
Talent – Use your knowledge, skill and/or experience  for good and u ndertake 
specific projects 
 
Treasure –

 

Contribute in cash or kind to support our work 

 
To know more or just to meet us : 
Hema Ganachari - +91 98201 92316 / hema.ganachari@riseinfinity.org  
Address: 121, East West Industrial Centre, Safed Pool, Andheri Kurla Road, Mumbai 
400072 

Livelihood

Organised a 
livelihood and 

financial literacy 
program for 127 

women in Mumbai 

Educa�on

Supported a young 
Scholar to achieve 

his aspira� nal 
career

Disability

Organised a self 
empowerment 

program for 
Persons with 

Disability in Delhi. 

Health

Contributed 
towards the 

medical expenses 
of the sole bread 
earner of a low 

income household

Environment

Supported a 
project “Liter of 

Light” near 
Vishakapatanam to 
provide light to 4 
hamlets that had 

no electricity
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“As always, it was a great pleasure and a wonderful experience to meet people from diverse 
backgrounds at the RISE event……. I think lot of ideas came up in terms of employee 
engagement and it was quite a gain for me to know about how other companies view 
employee engagement and how serious this business is all about. So it was a wonderful 
experience and I thank Idobro for this.”
ANAGHA MAHAJANI
General Manager CSR (Programme Research & Monitoring) Ambuja Cement Foundation

“I enjoyed all round-tables conducted here. ..The ways in which the round-tables were 
conducted was totally different from the normal round-tables. I believe at the end of the 
roundtable conference, all participants had something to take away with them, their 
experience which they have shared, the knowledge which they have exchanged on the 
platform and the network they had created ……a synergy for execution of social projects.”
DR. NIRMALA JOSHI
Research Head at MET Institute of Management

“The RISE event has been a very enriching experience. It has been a conference nothing like 
any other that I've ever attended, because we had round table discussions, we had clear 
interactions between lot of stakeholders in the community. There was a lot of synergy in ideas 
….. I look forward to more such programmes next year.”
DR. RADHIKA KRISHNAN
Ophthalmic Anaesthetist at Aditya Jyot Eye Hospital

“RISE , I thought was a very different, a very engaging platform that I really enjoyed. …..I think 
when we design the programme…or the topic is designed, it should be such that it is easy to 
discuss and come out with certain suggestions at the end of that one and a half or two hours 
…Otherwise I think it has been a very enjoyable day.”
BEROZ GAZDAR 
Vice President at Mahindra & Mahindra

Event was very thought provoking and it opened the avenues for networking and 
collaboration - 
VINAYAK DALVI
Crompton Greaves Limited

“I attended the Idobro RISE 2015 Round-table Conference on Diabetes and Eye care. It was 
fantastic. I really liked the people who had been invited, the kind of discussion that happened, 
the outcome of it…on how important it is to create awareness about diabetes and eye care. 
Hats off to the team and the volunteers. Great going. Best of luck.”
SUSHMEETHA BUBNA 
Founder at Voice Vision

C LI ERC  SPEAK
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